
Growing Guiding Helpful Hints 

Using Social Media 

 
The media is changing. Printed newspapers now have more online 
followers than they sell printed copies. With the right support and 
knowledge we are all capable of becoming social journalists. You 
don’t need to run an ‘official’ Girlguiding account to Grow Guiding 
using social media. 
 

1 
 Comment on news articles 
How many times do you see a news item that could relate to 
Girlguiding? It could be a story on attracting young people to 
vote or a discussion about why children don’t play outside as 

often as they used to. Using the comments sections in online  
publications will help to involve Girlguiding in the conversation and is 
a great way to engage directly with a journalist.  
 

2 
 Use hashtags 
Keep an eye on which hashtags Girlguiding is using at any  
particular time and use them in your social conversations.  
Piggyback on key trends and hot topics to keep Girlguiding at 

the front of social conversations. 
 

3 
 Use Popular Culture as a PR Opportunity 
PR opportunities can arise when we least expect it. When the 
BBC’s Waterloo Road featured a Dementia storyline there was 
lots of discussion on Twitter & Facebook. However, no  

dementia charities joined the conversation. This was a completely 
missed opportunity to raise awareness of their charity to a young age 
group. Don’t let this happen to Girlguiding. 
 

4 
Be a Social Journalist 
Don’t wait for the media to come to you. In the world of smart 
phones we can capture photos, videos and interviews so easily. 
Grab these opportunities and get them on social media. 

 



5 
Be timely 
The biggest draw of social media is how instantaneous it is. 
Don’t tweet about something in a week’s time. Don’t add you 
opinions to a news story that’s a month old. Act now! 

 

6 
Follow/Like Prominent Local Organisations 
This is a great way yo find out about local volunteering 
~initiatives, events and other opportunities. If you do manage 
an ‘official’ page then is is also a good way to get extra  

followers as they will more than likely follow you back. 
 

7 
Managing Official Pages 
If you do manage an ‘official’ page for your division/district 
there are a number of things to consider: 
 Who is going to post content, moderate and respond to 

 the comments? 
 How will you make sure you keep up to date with what is 

going on in your area? 
 What are your key message?  
 How do you ensure you are following best practice? 
 Have you established some ground rules 

 

8 
Engaging People On Official Pages 
Engaging your audience means sharing content that  
encourages them to act. You can tell how successful content is 
by how many people comment, share ,like ,retweet etc. The 

best way to do with is to use images or graphics ask questions; be 
interesting and inspirational. 
 

9 
Handling Negativity 
Although it doesn’t happen often, if it does then it is  
important to change potentially negative situations around as 
soon as possible. The best course of action in these situations 

is to give the response you would like to receive if you were the one 
complaining: 

1. Offer an apology; 
2. Tell them how you’re going to address the problem; 
3. Correct any glaring misinformation as necessary. 

The most important thing is to take the conversation away from  
social media—don’t enter into a discussion in a public forum, that 
way if the complaint escalates it will be in private and not for the 
world to see. 


